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Wenzhou-Kean University Publication Approval Form

Publication Organization

H AR B -

Fund Source

i ST F

Purpose Publication Name

Fl#&: /S

Head (Signature) Performed by (Signature)
FURIES i N ZIPNBA

Publication description

jLEZNVCEE

AEE A

Content reviewed




Financial approval (Signature)

T 2% e ik

Leadership approval (Signature)

HERG T HL:

Media Center approval (Signature)

ik 5t L Bt
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Wenzhou-Kean University Publication Communication Approval Form

Publication Organization

HH i A
Purpose Publication Name
. ik EZ ¢
Head (Signature)
EHRIESS 58 PN

£ B H

Date:




No. Name Communication Unit/ Department Quantity

s | TI4R ZFEAL/ERT] HE

Performed by (Signature):

LI NET £ A H

Date:

Media Center comments

Bk 5t L E R R £ A
Date:
Leadership approval
Date:
BHF 3
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Wenzhou-Kean University Publication Change Approval Form

Publication Organization




H AR B -

Purpose Publication Name
Fl#&: /S
Head (Signature) Content reviewed (Signature)
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SE1 YN

Publication change description

YR TE B -

Performed by (Signature)

LI NET

Leadership approval (Signature)

HERG T HL:

Media Center approval (Signature)

RSB L

Date H3#H:
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Subject
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Time Location
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Department Contact
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FEARREH FTRATARD -
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& Contents and Location:

Time:
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Time:
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Applicant approval (Signature and seal)

(Signature) =S A H
Dated
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Media and Design (FE)

Center approval
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(Signature)
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Dated
EEHHE L (FE)
Logistics  Department | (Signature and seal)

approval (Signature)

# A H

Dated
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Notice on Issuing the Measures of
Wenzhou-Kean University for the Management
of Internal Publications and Publicity
Materials (Trial)

To: All departments and academics:

The Measures of Wenzhou-Kean University for the
Management of Internal Publications and Publicity Materials
(Trial) was passed at the 57th University Administration
Meeting in 2021 and is hereby issued to you for your

compliance and implementation.

It is hereby noticed.

Appendix: Measures of Wenzhou-Kean University for the
Management of Internal Publications and Publicity Materials
(Trial)



Wenzhou-Kean University

September 2, 2021

Measures of Wenzhou-Kean University for the
Management of Internal Publications and Publicity

Materials (Trial)

Article 1 To standardize the management of WKU’s
internal publications and publicity materials, following the
national Regulations on Publication Administration, in
accordance with WKU’s actual situation, these Regulations are

formulated.

Article2 WKU’s internal publications and publicity
materials shall orientate the correct public opinions and offer
benefits to the promotion of spiritual civilization and the

creation of a healthy and positive cultural environment at WKU.

Article 3 Internal publication management.

In these Regulations, “internal publications” refer to
periodicals, newspapers, and other publications produced by

WKU departments, colleges, and groups to guide work and



exchange information. They exclude publicly published
publications owned by Wenzhou-Kean University with Chinese
standard serial numbers approved by the National Press and
Publication Administration, as well as official or academic

briefing information materials and student-created publications.

The internal publications can only be published after being
approved (Appendix 1). Before publication, they need to be
reviewed by the department concerned and submitted to its
responsible leader for final review. They can be published after

registration with the Media and Design Center.

(I) In principle, the internal publications are restricted to
WKU. If communication is required with off-campus
departments, registration must be made for approval (Appendix
2). All changes to name, publication frequency, editor-in-chief,
print run, format, scope of distribution, and discontinuation,

must be registered and approved (Appendix 3).

(I) The internal publications must be marked with the
words “Internal publications” on the upper left corner of the
cover. The cover should contain information about the
owner/department, the publishing date, the issue, the

editor-in-chief’s name, etc.

(ITI) The management of internal publications follows an
accountability system and the owner department has the

following responsibilities:



1. The editorial department of the guidance publication
must abide by the Constitution and regulations, comply with the
national education policy, maintain a correct orientation for
public opinions, avoid harming the interests of the country, the
society, and the school, refrain from fabricating or distorting
facts and from personal attacks and slander, and prohibit

commercial advertisements;

2. Review the publications’ aim, policy, publicity report

plan, and published papers;

3. Strengthen the construction, training, and team
management of the journalists and editors to ensure the quality

of publications;
4. Decide on the editor-in-chief of publications;
5. Decide on the scope and volume of publications;
6. Cover the cost of publication;

7. Assume appropriate responsibility for substantial
mistakes and other significant problems caused by publications
in violation of the national Regulations on Publication

Administration and other relevant laws and regulations;

8. Within seven days following publication, samples of
each issue of internal publications must be submitted to the

Media and Design Center for archival purposes.

(IV) If publications are not published within one year



after registration, the qualification of publication will be

revoked, and re-approval is required.
Article 4 Management of school publicity materials.

(I) School publicity materials refer to publicity materials
for various activities at WKU, including banners, slogans,

posters, advertisements, publicity pictures, etc.

(IT) The management of school publicity materials follows
an accountability system when implementing the approval
system. All organizations shall be responsible for the publicity
activities they carry out, including the wording of publicity
slogans, the form of publicity activities, and the site clearance

after the publicity activities.

(ITI) No organization or individual may hang banners,
set up lightboxes, billboards, or distribute publicity materials in
public areas such as main roads, teaching areas, and living areas
in the school without authorization. Each department that needs
to distribute, hang, or post publicity materials on campus must
submit a written application three days in advance, fill in the
approval form (Appendix 4), have the person in charge of each
organization sign and stamp it, and then report to the Media and
Design Center for review and stamping. It can produce,
distribute, hang, and post at the specified time and place only
after approval. For student groups and student clubs to arrange

events that require the production of hanging (posting) publicity



materials, the clearance form must be completed, of which the
review and stamping are the responsibility of the Student Affairs

Office.

(IV) If an off-campus organization needs to issue, hang,
or post publicity materials in school activities, it needs to fill out
an approval form, which shall be signed and stamped by the
person in charge of the Internal Cooperation Department and

submit to the Media and Design Center for approval.

(V) The publicity materials produced and pasted should
appear attractive, neat, and elegant. Except for the school-wide
theme publicities and large-scale campaigns, publicity materials
that are hung, posted, set up should be removed within one day
after the end of event. Each organization concerned shall clean
up the publicity materials within the prescribed time following
the provisions of these Measures by the relevant organizations.
The Media and Design Center will criticize in a circulated notice
the organizations that fail to remove the publicity materials for

three times accumulatively.

(VI) Without the review and approval of the Media and
Design Center, advertisements and other commercial posters are

not allowed on campus.

(VII) The school shall strengthen the supervision and
inspection of various publicity materials on campus. The Media

and Design Center, Logistics Department, Student Affairs



Office and other departments should strengthen the inspection
tour of the campus and promptly deal with incidents of posting,
hanging, and distributing publicity materials in violation of

regulations.

1. The Logistics Department is in charge of timely
monitoring and removing illegally hung, posted and distributed

publicity materials on campus;

2. The Student Affairs Office is responsible for educating
and disciplining students who breach discipline by illegally

distributing and posting various publicity materials on campus;

3. Each quarter, the Media and Design Center is
responsible for collecting data and reporting on illegally hung,

posted, and distributed publicity materials on campus.

Article 5 The Media and Design Center reserves the final

interpretation right of these Regulations.

Article 6 These Regulations shall come into effect on the

day they are published.






Attachment I

Wenzhou-Kean University Publication Approval Form

H AR B -

Publication Organization

Fund Source

EURIES Y PN

i ST F

Purpose Publication Name

Fl#&: /S

Head (Signature) Performed by (Signature)

LI N

Publication description

jLEZNVCEE

AEE A

Content reviewed

T 2% e ik

Financial approval (Signature)




Leadership approval (Signature)

HERG T HL:

Media and Design Center approval (Signature)

ik 5t L Bt

Attachment 11

Wenzhou-Kean University Publication Communication Approval Form

Publication Organization

HA R BLAE

Purpose Publication Name
Fl#&: /S

Head (Signature)

EURIES Y PN

£ B H
Date:
No. | Name Communication Unit/ Department | Quantity
s | Fiamk RREAAL/ERI] HE
1
2




Performed by (Signature):

LI NET £ A H

Date:

Media and Design Center comments

B 5 b L AR L -
Date:

Leadership approval

SERFASH £ A B
Date:

Attachment I11

Wenzhou-Kean University Publication Change Approval Form

Publication Organization

HY RR B -

Purpose Publication Name

Rl /S

Head (Signature) Content reviewed (Signature)
BRI 1/#BR AR A SE1 YN




Publication change description

YR TE B -

Performed by (Signature)

LI NET

Leadership approval (Signature)

HERG T H L

Media and Design Center approval (Signature)

RSB L

Date H3#H:

Attachment IV

Wenzhou-Kean University Activity Publicity Application Form

GRS

Subject

TE BT ] TEBhH R




Time Location

VL2 1A BREA BRAETE

Department Contact Tel.

FEAFRUH BRI HIHD -

Description (Material can be separately attached):

HIEAN (EBAFTAD Applicant:

FH 5 Y [A] Time:
nZEAMEEEER. KB KL (FEEAWMS AE. H .
STA] .
/& Contents and Location:
Time:
oLED BT AN Z Contents of the LED Screen: EEIR
Time:

FHiEBAL R L (FF)
Applicant approval (Signature and seal)
(Signature) 4 A H

Dated




a5 LRI
Media and Design (ZE)

Center approval (Signature and seal)

(Signature)
£ A H
Dated

R K S (3

Logistics ~ Department | (Signature and seal)

approval (Signature) 5 A H

Dated

Note: Please attach the brochure sample as an attachment.







