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Introduction:  Business Software Alliance (BSA) (2004) indicated that the software piracy rate in China 

was 90% in 2004, ranking third globally. Although recent years, Chinese government made 
great efforts on IP protection and laws, a large number of Chinese software piracy users are 
still unware of legal issues of software after a long-time neglect of copyright education. 
Previous report (2002) shows that cheap price, availability of various products, and 
purchasing convenience were three top reasons for people to purchase pirated materials.  
   Wenzhou-Kean University is a Chinese-American jointly established higher education 
institution with Independent legal person status and limited liabilities. Kean Code of 
Conduct defines that Kean University community should honor and value copyright and 
intellectual property. And all students are expected to use authorized software in a proper 
manner (please see the Kean Code of Conduct: http://www.kean.edu/policies/code-of-
conduct).  
   All Wenzhou Kean university students and staffs are accessible to download the free 
authorized MS Office program since Kean University made the contract with Microsoft. 
However, less than 40% of WKU students report that they are using authorized software. In 
addition, less than 17% of WKU students know that they can get the lega MS-Office 
Product from Kean University (from a preliminary study, n = 75, Spring 2016). 
   Using the pirated software in classroom induces ineffective teaching and learning 
experiences (Venkatesh et al., 2003; Birch et al.,2009). For example, unauthorized Excel 
program is not compatible with authorized Add-in programs. And it hinders the effective 
application of technology based pedagogy in classrooms (Shamsuddin et al, 2009; Zhang & 
Venkatesh, 2011). 
   The purpose of this study is to investigate the diffusion of legal software (MS Office) 
usage in the WKU campus throughout a marketing intervention. And this action research 
aims to making all WKU students, staffs, and faculty use the legal MS-Office program on 
campus.  
   Specifically, three research questions are examined in this study.  

1)   Do WKU students know that they can get the legal MS-Office program from the 
University?  

2)   Does the marketing intervention improve the use of legal MS-Office program in 
the campus?  

3)   What factors do correlate with the WKU students’ use of legal MS-Office 
program?  

 
Current 
Status:  

The SpF project of ‘Diffusion of Legal Software Use’ has been completed and disseminated 
in the Research Day 2017 event.  
 
The follow-up study continues for better understandings about WKU student use of legal 
software in 2017-18. Researchers design a Follow-up survey and plan to collecting data to 
investigate the effectiveness of the ‘Marketing Actions’.  
 
 



Method / 
Materials:  

Actions research is the main form of this continual research for making a positive change 
within WKU. Action research is either research initiated to solve an immediate problem or a 
reflective process of progressive problem solving led by individuals working with others in 
teams or as part of a "community of practice" to improve the way they address issues and 
solve problems. 
   As a part of action research, the quantitative survey method is used in this study. Two 
surveys are  administered to WKU students in order to measure the core variables and 
gather demographic information.  
   Collected survey forms from students are immediately coded to assure confidentiality 
and anonymity.  
   Descriptive statistical analyses are performed to identify the perceptional differences 
about using the legal MS-Office program “Before and After” a marketing intervention.   
   Inferential statistical analyses such as t-test and multiple regression analysis are used to 
address the proposed research questions.  
 

Actions 
taken:  

Researchers establish a planned marketing-mix to improve the WKU students’ use of legal 
MS-Office program on campus (April 10, 2017 ~ ).  
 

•   Poster 
•   School Website / IT department 
•   Instructors / Administrators / Staffs  
•   Personal networks (Social Network Service page e.g. WeChat) 

 
 
 
 
 
 
 
 
 

Result:  
(See the 
attachment) 

Participants: The participating samples (Before n=231; After n=71) have similar 
demographic composition in terms of Gender, School Year, and Major. First and Second 
year of Business students are the main participants of this study.  
 
Main Office Program & Purchasing Source:  The use of Office 2016 (legal software from 
Kean University) has increased from 35.9% to 42.3%. More students report that they get the 
legal Office 2016 from the Microsoft Homepage (from 13.4% to 32.4%) after the Marketing 
intervention.  
 
Awareness of Use of Legal Software, Feasibility, and Intention:   Students are highly 
interested in using the legal software (5.2 / 6.0). Students are getting to know that they can 
get the Legal MS Office from Kean University (52.4% to 83.1%). The use of legal MS 
Office increases (52.4% to 60.6%)  
 
Information Source (Marketing Channel):  Instructor and Friends (e.g. WeChat) are two 
major sources of information   
 
Multiple Regression Analysis (After, n = 71) of UTAUT (Unified Theory of Acceptance and 
Use of Technology Acceptance) Model.   Results indicates that student’s intention of using 
legal MS-Office program has statistically significant positive relations (< 0.01%) with 
Effort expectancy and Peer. But the Facilitation factor (accessible resource) does not have 
significant relationship (p = .198) with the intention. 
 

Discussion:   Almost a half of WKU students knew that they can get legal MS Office from Kean 
University. This is because a few instructors introduced the policy from last year (Spring 
2016).  
   The marketing intervention (e.g. Poster, Instructor, WeChat: April 11 ~ 15, 2017) 
improves awareness from 52.4% to 60.6%. And the main information channels are 
Instructors (52.1%) and Friends (25.4%).  



 
Conclusion:  
 

Institutionalizations:  
   WKU leaders can encourage frontline instructors disseminating the information of 
“Legal MS-Office Use” for their classes throughout Syllabus, Requirements, and 
Suggestions at the first day of teaching.  
   WKU Student leaders can disseminated the information at the student workshop, student 
activities, personal SNS (WeChat), and personal networks.   
 
Collaboration with software companies:  
   WKU leaders can contact the Microsoft company to make the WKU as an “Example” 
college that is “Free illegal software campus”.  
 

Funding: Stationary:  
Poster: estimated 400 RMB 
Research Day Panel: 150 RMB 

 
Student Stipend : 2 months x 4 student (by rules)  
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